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Maximize consumer demand; “
Florida Citrus products to ensure "
the sustainability and economié,; %
well-being of the Florida Citrus ., 4% a%
grower, the citrus industry and = =~ '

the State of Florida. .

i 4

FLORIDA DEPARTMENT OF CITRUS ) _.



Drive sales and strengthen
consumer value perceptions
to support the industry in the
near term while positioning
demand for Florida Orange
Juice to grow as industry
revitalization efforts
accelerate.




ropel Florida Orange

uice forward as The Original
Wellness Drink™ consumers
ook to for their functional
beverage needs.




Audiences

CONSUMERS ¢~ "W HEALTH PROFESSIONALS
Drink more orange juice, more | y B - Recommend more orange juice,
often; Share their love for it 7 g more often for its health benefits

* Defined more by mindset and functional * Credentialed health professionals and wellness
beverage needs experts: MDs, NPs, PAs, CPTs

* |ncludes broader set of orange juice * Lifestyle, Performance, Retail and Media
consumption frequency — protect heavy, grow Registered Dietitians
moderate/light * Health Pros seeking health and wellness

* Looking for wellness, for self and family resources for family, customers, clients and

* Age 25to 55, mid-to-upper-income skew themselves

* Digital natives with technology interests * Health Pros looking for food, beverages and

supplements key to optimizing health
* Sports are big — viewers and players PP ytoop g

* Food, beverages and supplements key
to optimizing health




Driving Value
for the Modern
Juice Consumer

Modern needs meet one
simple solution.

PERFORMANCE HEART HEALTH

Florida Orange Juice supports my active Florida Orange Juice is an easy choice
and busy lifestyle. for supporting my heart health.

A
/ \' L L HRTER ] 'T‘T‘ .
4. Lo T V-

IMMUNITY LIFESTYLE

Florida Orange Juice keeps me feeling my best Florida Orange Juice is part of my
during cold and flu season, and beyond. family's routine each and everyday.

FLORIDA DEPARTMENT OF CITRUS 9
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The True
Orlgmal

Get your juice from The Original Wellness Drink™ Orange ]ulce
A







The True Original - In-market Asset

You're
never
too young
tobe an
original.

SSeca

- v
]-“Imidaﬂ

Orange juice
y

True
originals
never
go out
of style. -

Orange fwice
¥y 9

A true original
takes care
of the heart.

¥ Nosodium

¥ Nocholesterol
¥ Alllove

S

o

Orange fuice
F .

Get your
juice from
The Original
Wellness Drink™

T
.:;‘\.‘

FOA

You're never
- . V.)
Florida

Orange Juice too you“g to
a be an original

A true original
always delivers.

originals
never
oout

of style.

Wik
£33, Florida Orange Juice & W

o ——
=  Sponzon=d - &

Florida Orange Juice isn't The Onginal Wellness
Drink for nothing. it's because every glass helps
suppaort your heart in many ways while tasting
great and making you feel good. So, start

sipping, and start feeling the good vibes.

Good for the .

i:h moré ways than ¢

fioridacitrus. org
Cardiowascular Health |
Florida Citrus Orange...

Orange Juice™

A

Get your juice from |

Up your game

Support hydration with every glass of Florida Q.

sxo, A true original takes

Cee® care of the heart.

A

¥ Sodium free W Cholesterol free ¥ Full of love

Florida
Oramge Jusce

13



FY26-27 Consumer Campaigh Snapshot
The True Original

CORE CAMPAIGN ACTIVATIONS AND PARTNERSHIPS

P 8 iy

Awareness > Consideration > Purchase > Repeat Purchase

¥ #° instacart
e 2’ Instacart OZETA @ﬁ
i CXRITEO
@ﬁ :':'] Q @ = & OZETA Walg‘f@';s ::: CRITEO Walmart >

Grocery ‘: OZETA

Always on digital paid, e-commerce, earned, owned, social & influencer, website & blog, issues & crisis management

FLORIDA DEPARTMENT OF CITRUS 14



Engage with millions of hockey fans and drive thousands of high-impact interactions and engagements to
influence orange juice consumption throughout the 2026-27 hockey season.

BENCHMARK ARENA

TAMPA BAY
LIGHTNING

9oli] dolle
fo;’ér:

\puibLIQ 24l

*NULIQ SSBU|[B\ @uisdmo

E: . __Sponsored by AR W
% Florida Orange Juice
@& @ % . TAMPABAYLIGHTNING «

[\ L V-
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Consumer

Limited Time Menu Partnerships
Powered by Florida Orange Juice

Seasonally themed to inspire performance, celebrate life and support wellness

n}‘n :
Performance i Lifestvl
1 ifestyle
/Hiﬁﬂi?}”i/—\ ‘ - m“ ” W Al summer
Tampa, FL Atlanta, GA New York City, NY

Potential Partners

Cafes
Food Halls

Program Goals Per Market
5-10 participating location
50% featured menu retention post program

Fast-casual concepts
Restaurant groups
Micro chains

2-3 influencer/media partnerships

500K consumers reached

FLORIDA DEPARTMENT OF CITRUS 16



Grove to Glass Media Event

* |nvite media to a day of educational and experiential opportunities this November

* Provide opportunities for them to understand and appreciate the industry and the people behind it

* Capture high-quality video in advance and offer virtual components to anyone
unable to attend in person




A Newsworthy Experience Bringing Florida
Orange Juice to Life

Host a curated media experience in NYC that connects Florida Orange
Juice to relevant wellness, culinary and lifestyle conversations while
building relationships with the nation's leading consumer media.
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Robust Outreach Strategy
for Florida Orange Juice

EDITORIAL CONTENT
CALENDARS

Pitch Angles, Themes
& Opportunistic Media

BUZZWORTHY

Florida Grove Event & 1:1 Tours CONSUMER
PARTNERSHIPS

National Limited Time
Offer, Tampa Bay Lightni

21



Health Pro
& Consumer

Trend-Tied Engagement Where Orange Juice
Has Credible Nutrition Relevance

COGNITION WOMEN’S HEALTH PICKY EATING FORTIFICATION

-

Media placements
Credible expert-led social content
Owned & partner newsletter amplification

FLORIDA DEPARTMENT OF CITRUS 22



Consumer

We’ll Connect with Media Across
the Entire Food Landscape

FOOD & LIFESTYLE HEALTH & NUTRITION BUSINESS & LOCAL
FLORIDA

NONCOMMERCIAL
FOOD SERVICE

Tasting Table.
FOODSWINE GMA EATTHIS  EatingWell WS

A TODAY People h o
gtlélxl;vtarat the kitchn Che Wiami Hevald

SCHOOL =
““Tm"“" ‘ FoodNawgator \

HOSPITALITY

REALSIMPLE Parade
Southern Living Health MensHealth Campa Bay Times
GARDENAGUN Prevention
Ehe New otk Cimes WomensHealth
@ USA TODAY bon appétit

F00Ds BEVNET
FSD EgodSerwce
irector
(o34, B producebusiness
FOOD MANAGEMENT 22

The Palm Beach Post

- 1

<

Prioritize media reaching target consumer audiences

23



With Al influencing the way people search, we
need to focus on additional optimization

opportunities.

Ensure the right messaging about Florida Orange Juice and fresh citrus is showing up across ChatGPT,
Google Gemini, Claude, Perplexity and Grok by shaping our content strategically.

GEO ESSENTIALS:

Brand mentions &
brand building Content designed

for Al-prompts &
summaries

across the web,
especially
authoritative sites

24



Reputation Management

WHAT WE’RE ADDING

/ \
W t
Amplify Media & Messaging Tabletop Issues Al Monitoring Generative Engine
Response Efforts Coaching Simulation & Response Optimization (GEO)

WHAT WE’RE RETAINING

= o3 lass

Around-the-clock Playbooks & Process & FCM
Monitoring Prepared Content Protocol Collaboration

FLORIDA DEPARTMENT OF CITRUS 25






Targeted Multi-channel
Digital Advertising

& E-commerce
Brings Our Story '\ @ ﬁ
to Life

High-impact ads across digital
channels and e-commerce platforms
noost visibility throughout the entire
ourchase journey.

CRITEO ::Walmart Connect

Yinstacartads <> ZETA

Behavioral and predictive targeting
techniques ensure messaging
reaches Modern Juice Consumers.




E-Commerce

Connect with shoppers across leading e-commerce and delivery platforms at high-intent purchase moments,
helping drive conversion, basket penetration, and repeat purchases of Florida Orange Juice.

Walmart
BJs /\
Wabgneens.
 CRITEO
Jfreshdirect
Shipt  WinnvDixie

weis

COSTrCco

‘meijer

orkdger

() SAFEWAY

£\ Albertsons

SPROUTS

FARMERS MARKET

FOODA=ALION

instacart
. '"*__. " ®sTOPaSHOP
samscub®>  [JB  BNEES
WHOLE
FOODS (®target

28



Performance Digital Marketing

Target key consumer audiences across the digital landscape with benefit-driven messages and ingredient
Inspiration to encourage discovery and further influence Florida Orange Juice consumption.

REALSIMPLE

The Best Foods to Eat Before Bed for Deeper Sleep, According to
Nutritionists

< Inbox Start eating your way to better sleep by adding these relaxation-
prompting, snooze-inducing foods to your plate.

e ,f-. N I Ananda Eidelstein, Samantha Cassetty, MS, RD
: v fﬁ“ (' \ \ e 5 T ) > Sat, December 20,2025 at 5:05 PM CST |
Get your h Daily Recipe " ERTDIGIATEE s
- s : 9 ! from martha stewart @ : Mon , i Cheesewith'
juice from ' | ST N

Marinated Tomatoes

scia 0k A FLORIDA ORANGE JUICE INFUSED = I A8 - ' bt
The Orignal o PR =7 1 —
i | odka Sauce gZa* ‘P Y
Welln Drink™ N __
= . Pastawith £
Pancetta &

Florida <
Orange Juice

' . TS
1 &
Slow-Cooker Chili Chicken Tacos

i ! . i ; - '.
This spicy recipe will show you how deliciously easy slow-cooker chicken Florida
tacos can be. Orange Juice™

A




Performance Digital Marketing

Use social and SEM to deepen engagement in active discovery and intent-driven moments, turning
content and recipe inspiration into site visits, consideration, and continued interest.

Pinterest

LT Yo
Florida
Florida

Orange Juice
A
Florida Orange Juice
@ floridaoj

floridacitrus.org/oj - Begin your wellness
journey with The Original Wellness Drink,
Florida OJ. Check out our FLOJ... more

3.7k followers - 233 following

2.6m monthly views

Created Saved

19,317 Pins j 2,985 Pins 2w

7

@
(] ' t E )
ol |, #
Gin & Juice Favorite Pairings
1,125 Pins 3,672 Pins - 5 sections

Wellness Morning Snack Hacks

el ?-

FLORIDAORANGEJUICE
Posts Follow

;:-‘_r;:‘.", Florida Orange Juice @

e’ Sponsored

Florida Orange Juice goes anywhere, anytime
with anyone. Get your juice from The Original
Wellness Drink™

You're never
too young

to be an
original.

floridacitrus. org
A true original
With all the wellness tren...

e, FURFT AT S
-

(M Q ® ®

Social
Amp. bon appétit

ease into the longer, brighter days
ahead, try our dill-flecked, lighter-and-brighter
take on chicken and biscuits. Embrace the joy of
eating outside again with a porchside dinner
featuring salmon coated with a glossy Dijon
mustard and maple syrup glaze. There's an
embarrassment of produce-packed riches.

ADVERTISEMENT

g . .
&% Florida Orange Juice @

e

Get the Recipe

From the first bite to the last, Florida OJ adds a
vibrant, unexpected boost to this Ahi Tuna Poke
Bowl. With all the flavor and texture, your tastebuds
won't be able to get enough of it! ©¥

o T Em

Google

Q, orange juice benefits S @

All Images Shopping Short videos Videos

Florida Citrus
weww. floridacitrus.org/

Nutrients with Health Benefits -
Vitamins and Minerals

100% OJ is an alternative to sugar-sweetened
beverages because it has no added sugar. Get the
facts about the potential benefits of 100% orange juice
for weight and wellness. Types: Oranges, Grapefruits,
Orange Juice, Grapefruit Juice, Tangerines &...

FDOC Blog Recipe Catalog About Florida Ci

Q. orange juice benefits

M M

30






Driving Demand Through Social
Media by Inspiring Purchases

O

Influencers for Third- Organic Content that User-Generated Content
Party Credibility Inspires for Authenticity

#1 FOR
ENGAGEMENTS

DRINK YOUR RETINOL

for clear skin » @ ‘%

@join_jules

@runningonveggies

673k IG Followers
76k IG Followers

Impressions: 542,556
Engagements: 78,269

@alectreffs @emmanuel.duverneau

116K IG Followers 45K |G Followers

32


https://www.instagram.com/padilla_comm/
https://www.facebook.com/padillacomm
https://twitter.com/Padilla_Comm
https://www.instagram.com/runningonveggies/
https://www.instagram.com/join_jules/
https://www.instagram.com/alectreffs/
https://www.instagram.com/emmanuel.duverneau




Consumer

Website Management & Enhancements:
FY26-27 Recommendations & Discussion

FRESH CITRUS UPCS

‘ What Recipe Are you Looking For? Q '
COURSES 2N

PRODUCTS ~v

O ALL RECIPES
®© 5 INGREDIENTS OR LESS
O APPETIZERS O BREAKFAST
O COCKTAILS O DESSERT
O DRINKS O ENTREES
O HEART-HEALTHY
O HIGH FIBER O HOLIDAY
O MOCKTAILS
O SALADS & DRESSINGS
O SIDES O SMOOTHIES
O SNACKS

RECIPES EXPERIENCE

Citrus Gifts

s

Orange Juice

J

7

Oranges

7

Grapefruit Juice

J

r

Grapefruit

7

Tangerines & Mandarins

FAQ EXPANSION

J

Reusable On-Page Calls-to-Action

Drink 100% Orange Juice, .

Florida OJ is 100% OJ, and its delicious t
combination of nutrients are available ©

7

aste and powerful
- a store near you

Walmart |-(I%:99r © P

CosTco Linstacart ama
!

EXPLORE OJ BRANDS | —

Ongoing Technical Maintenance

SITE-WIDE ACTIVITIES



Consumer

Blog: FY26-27 Recommendations
& Discussion

Nearing 12 months since launch, FDOC has maintained its content

cadence, stayed nimble to timely needs and successfully engaged Blog Page
its audience. Updates to
Nurture
Engagement
Monthly Trends Targeted Topics &
Calendar Research Content Strategies

Views per user
are 19% above

It's spring, and you know what th S Ite avera ge;
longer days, colorful blooms and T ’
opportunities to mix up a refresh VISItO rs ave rage

grapefruit juice cocktail! Here, yo
little something for every palate,
sweet or spicy. To offer the widest

engagement
mouthwatering inspiration, we've & o .
lineup of cocktails with grapefruit j tl me IS 91 %

in, tequila, bourbon, rum or rosé.
o above average.

T /\:“/r)l _\
2= ASA

Whether you're hosting a party or unw
on the patio, keep scrolling to find your pé
fect sip.

Gin Grapefruit Cocktail
<

S floridacitrus.org C

FLORIDA DEPARTMENT OF CITRUS 35



Reaching
Health

Professionals




Health Professionals Program Snapshot

OBJECTIVE: Promote the nutritional benefits of 100% orange juice and its role in overall wellness, while building credibility
through evidence-based education and health professional engagement to inspire trust and drive recommendations.

KEY AUDIENCES
HEALTH PROFESSIONALS (PRIMARY) CONSUMERS
¢ ALWAYS ON >
. Content & Resource . . .
Health Pros Website e e FLOJ Squad HP/KOL Engagement Nutrition Conferences Messaging Insights
IMMUNITY HEART HEALTH PERFORMANCE HEALTH & WELLNESS
November/December February May/June Ongoing

Women’s health,
%%g C[[ ﬁ: Cognition, Fortification,
and Picky Eating

MEASUREMENT & EVALUATION




Credible Education, Expert Partnerships
& Always-On Engagement

Sports & Human
Performance
Nutrition

a dietetic practice group of the

PARTNERSHIPS - AAPA © SmartBrief

.eat’ Academy of Nutrition
right. and Dietetics

- Exploring the
Role of Hesperidin
lavonoids in

s (2
1 ?

‘ " | (@)
CONTENT e N

Lk

HOSTED BY: COLLEEN SLOAN, PA-C, RDN

AMPLIFICATION

SHAPE




Consumers Health Professionals Industry

About Mutrition & Health Resource Center Search

Toolkits
Research Catalog Research Catalog

The Florida Department of Citrus (FDOC) research cataleg features peer-reviewed research
C O n t i n u i n g E d u C a ti O n O p p O rt u n it i e S that uncovers and clarifies 100% orange juice’s role in driving key health cutcomes. It

includes both research funded by independent institutions and research funded by

The studies included have been selected based on scientific releuance and publication in

peer-reviewed journals.

R e C I p e I I u b We encourage you to check back regularly for the latest publications, spanning our existing

topic areas and others to come. For talking points and other resources to support your
werk, explore cur — all ready to download, print and share.

Frequent Touchpoints

All Research topiesy

Effects of Dietary Patterns on Biomarkers of Inflammation and Immune Responses: A Systematic Review
and Meta-Analysis of Randomized Controlled Trials

Date: Jonuary 24, 20246  Tepic: Immunity  Source: Aduances in Mutrition




Building Credibility & Connections with
Health Professionals

[ p—

B =17 '
N jamieleetherdn 6k | Follow—— <%
) j < ,, X

londa Ol'ange e

Drive inclusion of 100% orange juice
In nutrition recommendations and

guidelines by nurturing advocates .
Exploring the

to champion its nutrient density Role of Hesperidin
. . and Flavonoids in
and role in healthy diets. mHeauh o

e
Who wouldn't want ALL thes Just a couple of Florida babes

: ﬂOPIdaOl‘a nemce b eneﬁts'n < showing local love to the superior
‘ — o o2 @floridaorangejuice! '
; W p o TH

e Share the latest scientific research
to build credibility
e Uncover barriers and refine

messaging i ept’ AcademyofN
N 1 ST
* Equip HPs with tools to enable EXAM ROOM
confident recommendations /l/ FNCE 2026

Food & Nutrition Conference & Expo’
San Antonio, TX | October 24-27

HOSTED BY: COLLEEN SLOAN, PA-C, RDN

* Amplify and scale advocacy

40






Strengthening Value for
Florida Fresh Citrus™ ™

Build awareness of Florida Citrus availability while strengthening
how It IS percelved, chosen and valued by consumers.

Support a more consistent and compelling presence
In-store and across the consumer journey.



Driv

Ing Demand Requires Engaging Multiple
lences Across the Full Ecosystem

PRIMARY AUDIENCES

SECONDARY AUDIENCE

s WATY

-

—

sl

RETAIL

FOODSERVICE CONSUMER



Fresh Orange

FY26-27

Domestic

Fresh Orange
Program




Fresh Orange

Reinforcing Florida Fresh Oranges as the
Everyday Essential

STRATEGY

AUDIENCE

* Gen Z and Millennial parents aged 18-34,
high index towards women managing the
household

Drive visibility, household purchase and Position Florida Fresh Oranges as the
retail movement for Florida Fresh Oranges trusted everyday choice known for
by reinforcing confidence in Florida-grown exceptional flavor, juiciness and quality

quality and everyday relevance from the inside out. Mid-to-higher income households

Frequent, stock-up buyer

FLORIDA DEPARTMENT OF CITRUS 45



Fresh Orange

Fans of the Florida Oranges

The Florida Oranges. Is that a new indie rock band? A minor
league hockey team? Nope, the Florida Oranges are just
that: the juiciest, most delicious oranges on the market with
fans from coast to coast. Those that know know there’s no

substitute. Fans of the Florida Oranges absolutely love them
and aren’t afraid to let you hear about it.

RRRRRRRRRRRRRRRRRRRRRRRRR









Fresh Orange

Gl = |

Linked 3 Linked {3

floridacitrus floridacitrus

QY N © QY

The Florida Oranges are on tour, selling out
produce aisles from coast to coast. No venue

is too small or too big. Just make sure you
have plenty in stock.

Fans of the Florida Oranges are out in droves.
Put them on your schedule and see what kind
of attendance you get in your produce aisle.




W]

el

AL

GIVE THE PEOPLE
WHAT THEY WANT.

- =
- 14 -
i‘-‘I‘ . Y

Fans of The Florida Oranges can be a rabid bunch. Make sure
you've got plenty on hand to keep them happy.

@gﬁ

Learn how Florida Oranges can vitalize your sales.

TheFloridaOranges.com

Magaz
Mocku

Lorem ipsum dolor sit
consectetur adipiscing
Fusce dapibus nisl eget
pretium, ut viverra uin;
dignissim.

Phasellus termpor nunt
luctus, vel condimentu

arcu sodales euismod. )
massa libero. Donec pa
dolor tincidunt liberou
euismad. Etiam ornare

eu turpis vestibulumw

Sed faucibus felis eget
consequat tincidunt

efficitur ex quis ferme

interdurn. Aliquam con
ut quam tempor cona
Pellentesque nulla et
eget orci id, molestie®
libere. Morbi lacus felis
non elementum vitae,

vulputate purus. In nea
metus.

Nulla dictum turpis vit
vehicula, id vestibulum
bibendum. Mullam sed

urna molestie rutrumy
eget eros. Pellentesgue
enim, vestibulum et &
lobortis ultricies diam.

34 FLORIDRL(

“sh Orange

Gl = .

(
!ORANGE&

2 -

When the Florida Oranges are in stock, word
gets around quickly. Because fans know the
Florida Oranges are the juiciest oranges on
the market. Now book ‘em in your market.

A Q &

g .
SBUSINESS.
£% Gl 5
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Fresh Orange

FY26-27 Fresh Orange Plan

Core Campaign Activities and Partnerships

@) <

Creative Content Development Social Media Media Relations &
Crisis Communications
E-commerce, Display, Retail Webinars & ABM
& Retail Promotions Campaigns
% :,
€COSTCO " instacart Z) GROCERYDIVE @ @ﬂ

i Progressive @ THE PACKER

FLORIDA DEPARTMENT OF CITRUS 51
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Creating Seasonal Excitement for Fresh Specialty

Sponsored products, display and video ads to drive Build anticipation and seasonal excitement

retail velocity during peak selling periods. through social content, influencer partnerships
and media relations that reinforce the limited-

time nature of Florida Speciality Citrus.

Delivery by 10:37am ©®
Q search Kroger... Pickup f _ View cart E 0o
8319 Colmar Drive v

= Many in stock (32) 13.5 0z Bag (544)

330z = Many in stock 4 0z 507
= Many in stock = Many in stock Sponsored

Sponsored

View More =

599 1eog.$6.99 $599 1eg.$6.99 3599 [eg. $6.99
With loyalty card With loyalty card With loyalty card
Florida Mandarin Florida Mandarin Florida Mandarin

(373) (5633) (403)
48 oz 48 oz 48 oz



https://www.instagram.com/padilla_comm/
https://www.facebook.com/padillacomm
https://twitter.com/Padilla_Comm

FY26-27 Fresh Specialty Plan

Core Campaign Activities & Partnerships

= B @ €«

Creative Content E-commerce Influencer Social Media Media Relations
Development

ODO® # instacart

FLORIDA DEPARTMENT OF CITRUS 55






Expanding Usage and Relevance for
Florida Fresh Grapefruit

Drive awareness, consideration and
purchase of Florida fresh grapefruit by
Increasing relevance, expanding usage
occasions and supporting retail
movement.

FLORIDA DEPARTMENT OF CITRUS

STRATEGY

Reposition Florida fresh grapefruit as a
flavorful, modern and versatile choice that
elevates meals and occasions while
encouraging rediscovery among today’s
consumers..

AUDIENCE

Age 35-65, higher income skew

Premium, low frequency buyer, mostly in store
but comfortable online

Integrated into meal prep and home routines

Support current buyers while engaging younger
consumers and parents through more modern,
elevated usage occasions

57



This calls for Florida Grapefruit

To love Florida Grapefruit is to know that every moment
Is made better by its very presence. An everyday
breakfast is instantly made more memorable when
Florida Grapefruitis introduced. Normal recipes become
elevated and cocktails and mocktails with Florida
Grapefruit have that little something special. Make every
moment a little more memorable with the exceptional
and elegant Florida Grapefruit.

RRRRRRRRRRRRRRRRRRRRRRRRR
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10:30 all ¥ =

< Linkedm

A
A
[

Gon®  floridagrapefruitus

A

QY
Easy to peel, easy to juice and even easier to

love. Florida Grapefruit is unique it its ability
to make real magic in the kitchen.

A Q o A

10:30

AN

2
A
b

A

Linked {3}

floridagrapefruitus

all ¥ =

Florida has all the ingredients—the right soil,
the right sunshine—to grow the tastiest and
juiciest grapefruit. And Florida Grapefruit is
the ideal ingredient to to make a routine meal
something extra special.

Q

QO




GRAPEFRUIT MAK

THE MOMENT.

Looking to make a routine recipe a little more elevated? Or give
cocktails and mocktails that little something special? This calls for
Florida Grapefruit. Help your customers make every moment a little

more memorable with the exceptional and elegant Florida Grapefruit.

Seinm
rf:__..-‘--.:'__,l:_' Leam how Florlda Gra ;.'IE'ITIJ” can vitallze your 5alas.
@*{‘H’ FloridaGrapefruit.com

ov
Ddvy
kﬁlurida‘"
Grapefruit

A

Mac
Moc

Lorem ipsum
consectetur ;
Fusce dapibu
pretium, ut v
dignissim.

Phasellus tem
luctus, vel cor
malesuada. M
arcu sodales
massa libero.
dolor tincidur
euismod. Etia
eu turpis vest
Sed faucibus
consequat tir

Aliquam ultri
quis pellente:
efficitur ex gL Wa
interdurm. Ali
ut guam tem
Pellentesque

eget orcl id, n

libero. Morbi | oo
non elementi @ - Lorigy
Oreyjy 9 to
vulputate pure T lopany ™k ey,
T ' : 3 - JCp, Moz
metus. =, "M 13 et My o
Qpe
Nulla dictum 2
vehicula, idve 7y
bibendum. N = e r, 2% noy
: Eonpoﬁg;b“'ﬁ"‘o o O’Ormo,n
urna molestie BRlng i 1€ brig
‘""”gtge 72%
eget eros. Pel
enim, vestibu
lobortis ultric



College Dining Channels to
Drive Fresh Grapefruit Trial & Menus of Change
Consumption

operators
shaping healthier

S SNACUFS

UNIVERSITY of
g F

UFIEORIDA b
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l‘ | <X
‘ . %

ALIGN WITH FOODSERVICE OPERATORS
&DRIVE CONSUMPTION AT SCALE * Reach RDs and operators through national dining

Partner with the University of Florida dining networks (e.g., NACUFS)
operations to provide and promote fresh Florida
Grapefruit across campus dining rooms.

SCALE & EDUCATION THROUGH RD NETWORKS

* |nspire menu development and nutrition

. . . . messaging
UF is a land-grant university and stives to buy/serve

as much food product from Florida as possible. * Extend learnings across campuses

FLORIDA DEPARTMENT OF CITRUS 63



FY26-27 Florida Fresh Grapefruit Plan

Core Campaign Activities & Partnerships

= Q

Creative Content Influencer &
Development Social Media
£ s

\ College Nutrition
& Foodservice

E-commerce, Display Media Relations &
& Retail Promotions Crisis Communications

€oOsSTCco @ﬂ g instacart
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FY26-27 Florida Grapefruit Juice Plan

Core Campaign Activities & Partnerships

= @ g

E-commerce & Influencer Social Media
Retail Promotions

Always-On Timing: July 26' - June 27’

PO

FLORIDA DEPARTMENT OF CITRUS 65
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All Varieties

International In-Flight Advertising

Use in-flight placements like pre-roll video and WiFi ads to deliver campaign messages during uniquely
high attention travel moments, reaching consumers on international flights from the U.S.

[
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J

High Attention

Capture travelers during
high-attention, distraction-
free moments when they are
most engaged and receptive
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Stronger Recall

Deliver memorable video
placements that build brand
awareness and strengthen

brand recall

Expanded Reach

Extend campaign reach across
domestic and international routes
connecting with audiences beyond
traditional media and beyond the

United States

Airlines include American, Virgin Atlantic, JetBlue, Porter and United with routes from U.S. cities, including
Miami, Orlando and Fort Lauderdale, to Canada, France, Japan, South Korea, the UK, and Belgium

66



{fe Al

g,i_,_ﬂ-,'.-'. e ”
o L




FY26-27 - $15 Million

FLOJ Media Relations
- $1.98MM (13%)

Fresh Grapefruit &
Juice $1.34MM (9%)
/

FLOJ Consumer
Marketing
$10.18MM (68%)

Fresh Orange
——— $1.08MM (8%)

Fresh Specialty
$302K (2%)

Gift Fruit ($57K) and Visit Florida ($250K) included above

FLORIDA DEPARTMENT OF CITRUS



FY26-27 - $15 Million
Program Goals

FLO)J FRESH
Campaigh Impressions 3.5B _
Attributed Sales $52MM - $56 MM _
Strth Sates Goal se0 11 e
Media Placements 100+ _
Website 2 Million Page Views

11M engagements

Social Media & Influencers 325M impressions

ROAS $13-14

FLORIDA DEPARTMENT OF CITRUS 69



Measuring
Success




OVERVIEW

BUDGET: $8.54M

107.39%

$25-$30 Million

$26,847,909

$2.01-%$2.48

*Benefits of FDOC Generic Promotion on Demand for OJ, Annual ROI Study, UF-FAMRC

U.S. TOTAL OJ VOLUME SALES

Millions in Equivalent Gallons

5

7 8 9

6
4 Week Time Period

ATTRIBUTED SALES

FDOC 2(
FDOC 202

ATTRIBUTED SALES BY PARTNER

$10,362,703 $6,919,368 $9,565,838

TOTAL U.S. - XAOC SYTD 2024-25 IN GALLONS
(SYTD - April 19, 2025)

69,779,333

34,524,254

31,415,537

30,382,113

166,059,016

AUDITED POST ESTIMATE
(Week-ending March 29, 2025)

$4.51636 (Final)

$4.471788

White: $3.50000
Red/Pink: $3.75000

Average Price Per Pounds Solids

CROP FORECAST
(April 2025)

11.6 Million Boxes

1.3 Million Boxes

400,000 Boxes

FDOC CITRUS JUICE STATISTICS

Florida Processors’ Statistics Report Summary (Oct-Sep)
Season-to-Date Packaged and Bulk Movement
W/E March 15, 2025, Processors’ Statistics Report #24

139.3 -9.0%

102.3 -0.4%

4.4 -8.2%

0.5 -66.9%

P + EXECUTIVE SUMMARY: All programs are on track to meet or exceed goals.

IBUTED SALES & DIGITAL ADVERTISING

naigns drove more than $40.8M in attributed sales, reaching 163% to goal. The

am remains well-above the £8 combined ROAS goal, with the average eCommerce

b at $19.46. Performance Marketing display and online video also delivered a ROAS of
2. Google SEM generated 96K clicks to date and when combined with display and OLV
5, these campaigns contributed to 297K total clicks through April.

AL & INFLUENCER
ollaboration with Cooking with Levi went live at the end of April, which featured an
ge Chia Seed Muffin recipe. With paid support is still running, the video has garnered
M impressions and nearly 175k engagements to date. The top posts of the month were
asters-themed True Criginals golf post and the FLOJ Cupcakes recipe. The top Pinterest
is the Cowboy Caviar, driving 13.6k+ clicks to the website. Top performing Meta
eness ads were the Wave Hello object series video and Grilled Chicken Salad recipe.
np traffic ads included the Aperol Spritz and Strawberry Green Tea recipes.

ITE & BLOG

's record-setting year for web traffic has continued with consumers' ongoing interest in
onal recipes, fresh citrus content and health facts. The OJ Aperol Spritz became the top
in April with more than 26K page views. It also attracted the most key events of all
& with 299 prints and 87 shares. The blog post, Is Orange Juice Good For You?,

ained the top position among posts, with video and social ads driving a large portion of
XPOSUIE.

ED MEDIA & MEDIA RDS
15 media placements were secured in April and connections were made with over 270
ErE.

8 RD partner Lauren Manaker was quoted in Prevention and twice in EatingWell, where

hared how orange juice supports a healthy immune system and blood pressure. The
ments also highlighted differences and similarities between the nutrition of whole

fes and 100% orange juice. Media RD partner Jamie Lee Maclntyre shared recipes ahead
ional Orange Juice Day, along with the nutritional benefits of Florida Orange Juice,
aired on Tampa Bay 10, WSTP. Media RDs Toby Amidor, Jillia Kubala and Amy Davis

shared nutrition facts about 100% orange juice for Health.com, Real Simple and

en's World.

a Orange Juice was featured as the main ingredient on a YouTube cooking class live
series with Homemade Live, which showcased a recipe for Florida Orange Juice and

Braised Pork. The Florida Department of Citrus was also featured on AgWire for

ng Best in Show - Consumer at the NAMA Awards Ceremony.

Attributed Sal Return on Ad Spend

SOCIAL MEDIA

ATTRIBUTED SALES

511,127,686

$7,105,420

$22,378,08

DIGITAL ADVERTISING

250,586,245

WEBSITE

297 665

98.7K

925.2K

260,315

3,231,899

132K

1.4M

7,620,974

92,517,874

0J Aperol

Recipes

Spritz

Landing

2K

40.6K

360,644

4,477,585

Print

Print

11,251,033

115,350,485

117K

1.1M

Pinterest ads

Pinterest ad

INFLUENCER PARTMERSHIPS

EARNED MEDIA & MEDIA RDS

1

22

174,801

1,230,552

1,009,817

10,067,871

Negative Neutra
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FY 2025-2026 Florida Citrus: xxx 2026 - CORE ACTIVITY REPORT

FDOC DOMESTIC FRESH CITRUS MARKETING CAMPAIGN

Xx %to goal

ATTRIBUTED SALES

BY PRODUCT

ATTRIBUTED SALES

29%e
'3 “v:
k Florida )

Citrus”

A

UNITS YTD

Attributed Sales Return on Ad Spend Sales By Partner

Grapefruit

XX

XX

XXX

Fresh Citrus

XX

XX

Fresh Specialty

XXX
XXXX
ADVERTISING
. Impressions
- Clicks to Site

= YTD = Goal

FY2024-25 Annual FDOC Generic Promotion Return on Investment (ROI)*: $1.69 - $2.23

*Benefits of FDOC Generic Promotion on Demand for OJ, Annual ROl Study, UF-FAMRC

RECAP + EXECUTIVE SUMMARY:

FRESH GRAPEFRUIT UPDATE

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute
irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur.

FRESH ORANGE UPDATE

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute
irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur.

FRESH SPECIALTY UPDATE

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute
irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur.

SOCIAL MEDIA

INFLUENCER

Organic Social

Partner Posts

Engagements

Engagements

Impressions

Impressions

Paid Social

EARNED MEDIA

Engagements

Placements

Impressions

Impressions

Sentiment

Positive

10

50

Negative
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